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Organisational overview
Nest is a great government delivery success story. Established in 2010, Nest has been a critical pillar of the government’s automatic enrolment programme, with a public service obligation (PSO) to accept any employer wishing to use the scheme to discharge their automatic enrolment duties. 
From a standing start, we have delivered a high quality, low cost pension scheme, open to all, which has not only delivered on its mission, but helped to drive up standards and best practice across the industry. Now with over 6 million members, Nest is playing a critical role in helping people save for their retirement many of them low to moderate earners who may be saving for the first time and moving jobs frequently. 
Nest now occupies a place in the market as a major Master Trust, a sector that has grown following the introduction of automatic enrolment and that we believe has great potential for delivering pensions to mass market consumers for many years to come, leveraging scale to offer low cost, modernised services in the context of strong Trustee governance. 
To best serve our diverse customer base, it’s important that Nest has an equally diverse workforce and 
promotes an inclusive culture. This is in line with the organisation’s values and ensures that Nest is a corporation fit for the future.
Departmental overview
The communications team sits within the Brand Team which is located in our Nest Experience(NX) directorate. The Nest Experience directorate is responsible for developing and evolving the propositions for our customers, for the service and experience that they enjoy and working with our delivery partners to ensure their data and assets are kept safe. 
This includes:  
· Definition of our customer strategies  
· Developing, maintaining and evolving our customer value propositions  
· The brand and marketing of Nest to our customers  
· The design of the service experience our customers enjoy across all channels  
· Working with our partner to deliver a service that delights our customers and keeps their data and assets safe 
The communications function helps to promote Nest’s brand, proposition and policy objectives to the customers through various channels.


Role Overview
The Consumer PR Campaign Lead will spearhead the development and delivery of integrated, PR‑led creative campaigns that build brand fame and drive measurable business impact. This role is responsible for shaping culturally relevant ideas and concepts that are rooted in insight which elevate how our brand shows up across markets, partnerships, and platforms.
They will lead the end‑to‑end consumer campaign process, from insight and creative development through execution and optimisation, ensuring all content and activations strengthen awareness of Nest and enhance brand perception among priority audiences.

Working closely with cross‑functional partners, including brand, media, marketing, and social teams, the role ensures that all communications are connected, consistent, and reflective of a unified brand voice. This person will be a strategic thinker with strong creative judgement, capable of translating strategy into standout ideas and guiding teams to bring them to life. This role requires a strategic mindset, strong leadership and influencing abilities, and a creative approach to delivering compelling campaign and content experiences that resonate with the target audience and align with the brand's objectives.

Scope and deliverables
	Key areas
	Role deliverables

	Accountability
	· Responsible for leading and overseeing the implementation of our integrated communications campaigns (e.g. the “Everyday Investor”) across earned, shared and owned channels using our investment proof point to support Nest’s business goals.. This includes evolving our social‑first, culturally relevant, insight‑led approach to ensure our campaigns show up where our audiences are and resonate in the moments that matter.
· Proactively look to develop and test new ideas, folding learnings into longer-term planning.
· Identify new earned‑led opportunities and feed these into planning, collaborating with the teams to ensure alignment and appropriate activation.
· Collaborate with the brand team to ensure brand and campaign plans are aligned and integrated. 
· Develop a robust measurement framework to enable us to monitor effectiveness and course-correct as required. 
· Drive performance tracking: Manage and report on consumer PR activities with clear metrics that demonstrate impact. Connect consumer PR and campaign outcomes to business results and inform future planning with data-driven insights.
· Manage external relationships with our agencies and/or collaborators. 
· Manage internal stakeholder landscape to ensure consumer PR campaigns are communicated effectively through the organisation.


	
	

	Deliverables
	
· Responsibility to deliver Nest’s consumer PR integrated campaigns in line with business and marketing objectives, including planning, creation, distribution and measurement across earned, owned and shared channels.
· Drive brand fame by collaborating with the internal teams to shape high‑impact, creative activations that take Nest beyond pensions conversations and into broader lifestyle and mainstream conversations. .
· Maintaining standards of quality and consistency across all content, ensuring it aligns with the brand voice, 
· Ensuring the communications campaign and content activity aligns with the wider brand and marketing plans, working closely with relevant teams to maintain coherence including the media and strategy impact team. 
· Track content performance metrics, analysing data, extract insights, and using these to refine strategies for improved engagement, audience growth, and delivering against KPIs
· Manage a forward‑looking consumer campaign calendar, ensuring timely delivery and alignment with broader brand and marketing timelines, in line with media team..
· Working closely with cross-functional teams, including investment, brand, marketing, and design to understand their needs, align strategies, insight, and ensure content supports overall business objectives.
· Champion customer storytelling by co-owning the case study programme identifying and shaping authentic customer stories that demonstrate Nest’s real‑world impact, and collaborating with the social and marketing team on how these are best shared externally.
· Stay updated on industry trends, best practices, and emerging technologies to enhance content effectiveness.



	Relationships and autonomy
	· Line management by Head of Consumer PR & Social with close working relationships the Social Media, Brand and Marketing team.
· Close relationship with the Media Team.
· Matrix management responsibility for communications executive who will help you execute the campaign
· Autonomy over discrete projects with ability to liaise with other individuals across Nest



Role requirements
Experience and technical skills
The employee will be able to demonstrate the following experience and technical skills:
· Have a deep understanding of different communication channels
· Experience in consumer PR 
· Strong written and verbal communication skills
· Experience with implementing social media campaigns and other campaigns across different channels 
· Strong knowledge, understanding and experience of the pensions or financial industry
· Attention to detail and being able to spot inconsistencies 
· Capable of juggling multiple projects and delivering to tight deadlines
· Proven track record of delivering projects and content that engage audiences in effective and interesting ways
· Excellent communication skills and an ability to work with colleagues across Nest and engage them to deliver content to time 
· Good planning and project management skills, with a focus on milestones, deadlines and delivery
· Very well organised, with excellent attention to detail

Personal attributes required 
The role will require someone with the following personal attributes:
We are looking for an employee with the following attributes:
· Creative, enthusiastic with a ‘can-do’ attitude.
· A person who is proactive and is motivated 
· An ability to own tasks and see them through to completion
· Ability to deliver to tight deadlines whilst retaining a focus on accuracy and quality
· A commitment to the principles of transparency and openness
· Collaborative, but with the ability to work under own initiative and with the utmost integrity
· Leadership abilities with a collaborative and innovative mindset.
This role deals with people at all levels both internally and externally. The ideal candidate will be personable, confident, articulate and persuasive at all levels
Differentiators
· This is a key role in a small and ambitious team, which means an enthusiastic self-starter can take on more responsibility and shape the role to a large degree. It also has visibility and requires working with a variety of teams and individuals across the organisation, so someone who is willing to work collaboratively and towards a common goal will thrive. 
· The role holder should be a person who is willing be proactive and able to think outside the box when it comes to delivering their responsibility. 
· The role holder should be a natural communicator with the ability push boundaries and try new things when it comes to communications.
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