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Organisational overview
Nest is a great government delivery success story. Established in 2010, Nest has been a critical pillar of the government’s automatic enrolment programme, with a public service obligation (PSO) to accept any employer wishing to use the scheme to discharge their automatic enrolment duties.  
From a standing start, we have delivered a high-quality, low-cost pension scheme, open to all, which has not only delivered on its mission, but helped to drive up standards and best practice across the industry. Now with over 13 million members, Nest is playing a critical role in helping people save for their retirement many of them low to moderate earners who may be saving for the first time and moving jobs frequently.  
Nest now occupies a place in the market as a major Master Trust, a sector that has grown following the introduction of automatic enrolment and that we believe has great potential for delivering pensions to mass market consumers for many years to come, leveraging scale to offer low cost, modernised services in the context of strong Trustee governance.  
To best serve our diverse customer base, it’s important that Nest has an equally diverse workforce and promotes an inclusive culture. This is in line with the organisation’s values and ensures that Nest is a corporation fit for the future. 
Departmental/Directorate overview
	

	The Nest Experience directorate is responsible for developing and evolving the propositions for our customers, for the service and experience that they enjoy and working with our delivery partners to ensure their data and assets are kept safe. This includes:   
· Definition of our customer strategies  
· Developing, maintaining and evolving our customer value propositions  
· The brand and marketing of Nest to our customers  
· The design of the service experiences our customers enjoy across all channels  
· Working with our partner, TCS, to deliver a service that delights our customers and keeps their data and assets safe  



The role
	

	The Senior Content Marketing Manager will own and evolve a forward-thinking content marketing strategy, ensuring clear alignment with broader business objectives and commercial priorities.

Working closely with Member and B2B Segment Marketing Partners, you will shape content plans to drive customer growth, retention and engagement, leveraging insight and analytics to inform strategic storytelling and expand high-value audiences.

You will lead the delivery of content initiatives that build authority and engagement across Marketing channels, driving measurable impact against key marketing metrics, including customer engagement, conversion and lifetime value.

A strong test-and-learn mindset is critical. You will define and oversee content experimentation, evaluate performance outcomes, develop new creative hypotheses and scale high-performing assets, ensuring continuous optimisation and innovation.

A collegiate and collaborative working style will be essential as you will partner cross-functionally with Customer Experience, Analytics, B2B Proposition and Member Proposition teams to enhance organic performance, support Account Based Marketing programmes, and strengthen engagement across our 13-million-member base.
 


Scope and deliverables 
	Accountability

	· Define the content strategy, roadmap and priorities. Strategy is insight-led, audience-focused and aligned to organisational priorities and planning cycles.

· Develop channel performance. Digital channels deliver improved audience reach, retention, conversion and performance, supported by strong analytics and evaluation. High-impact paid social content strategies informed by performance data, customer insights, and social trends

· Develop content performance. Optimise content performance across owned and paid channels. Use insight to grow reach, support income generation and deepen engagement. Deliver actionable, scalable campaigns that drive growth across paid social channels. 

· Shape strategic marketing content planning. Work with colleagues across the Brand team to align content and channel plans with campaign and organisational priorities.

· Drive innovation in formats and engagement approaches. New formats and approaches are tested, evaluated, optimised, and shared. Innovation supports better audience connection and improved outcomes.

· Ensure clear project governance, timelines, and stakeholder engagement, aligning across departments to ensure cohesive execution and shared success metrics.
· Act as a marketing ambassador internally, effectively communicating plans, updates, and results to the Head of Marketing and other key stakeholders. 
· Liaise with internal stakeholders, external strategic partners, in-house creative function and external agencies and suppliers to deliver marketing initiatives.
· Create and deliver clear, concise and targeted briefs for internal and external teams and agencies
· Track expenditure and report ROI for all marketing activity routinely recommending improvements 
· Fully understand the Data Protection Act, GDPR, TPR regulations and other relevant legislation – how these impact NEST and apply NEST policies in all marketing material 
· Uphold the organisation’s values and champion diversity, equity, and inclusion in all marketing activity.



Relationships and autonomy
	

	· Reporting into the Head of Marketing 
· Will regularly interact with Directors and Heads of Department
· Key relationships with:
· Brand, Marketing, Communications and Creative colleagues – all levels
· Head of Member In Life Growth and Retention and their team
· Director of Customer Experience and the Product Managers and UX Designer in their team
· B2B and Member Proposition
· DACI
· Third party agencies, GC, Information Security and Compliance to ensure that legal and regulatory requirements are met in the development of member communications.



Role requirements
Experience and technical skills
	

	· 7+ years of experience in content marketing 
· Turn strategy into practical, effective content, balancing hands-on delivery with leading others
· Create clear, high-quality content that serves a purpose - whether that’s building trust, supporting sales, generating demand, or helping members make confident decisions. 
· Strong portfolio of content that demonstrates expertise in strategy, storytelling, and content execution
· Experience managing a content strategy across multiple platforms for B2B and B2C audiences, including paid, earned, shared, and owned
· Familiarity with industry best practices, platform updates, and emerging technologies (e.g., AI tools for ad creation). 
· Strong understanding of SEO, content performance metrics, and data-driven decision making
· Creative problem solver with a passion for storytelling and brand building
· Ability to understand customer data and translate information into actionable insights
· Strong stakeholder management skills, ability to influence and garner support from both peers and senior stakeholders


Personal attributes
	

	· Exceptional analytical skills and logical thinking
· Exceptional written, presentation and verbal communication skills
· Strong communicator who can influence at all levels
· Tenacity to overcome obstacles and barriers and a high level of self confidence
· Excellent internal/ external stakeholder management
· Energy and enthusiasm 
· Flexible, ability to embrace change, and work with uncertainty


Education, qualification and professional membership requirements

	· Degree level education or equivalent experience
· Highly numerate and creative with strong analytical skills
· Either CIM qualified or equivalent experience




Differentiators
	

	NEST has a unique culture due to its position of operating as a not-for-profit in a predominantly private sector industry whilst being funded by government. This leads to a high level of scrutiny, reporting and collaborative decision making.
NEST is a relatively young organisation and many of the marketing challenges are related to transforming our business processes from that of a start up to that of a more established operation. For these reasons it is important that holders of this role are comfortable working in uncertainty and attempting to change and alter previous legacy issues.
NEST is part of the largest behavioural economics and social change policy to be implemented in a long time. This context provides a once-in-a-lifetime opportunity to be part of an exciting marketing challenge - positioning a digital self-serve pension scheme in an environment dominated by traditional players and some ‘me too’ brands to provide a ‘public service’ while ensuring commercial sustainability for the business in the long-term.


Working pattern
	

	Monday – Friday, 09:00 – 17:30


Grade Descriptor
	

	2M - Establishes operational plans with measurable contribution towards the achievement of results of the Function.
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