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Organisational overview
Nest is a great government delivery success story. Established in 2010, Nest has been a critical pillar of the government’s automatic enrolment programme, with a public service obligation (PSO) to accept any employer wishing to use the scheme to discharge their automatic enrolment duties.  
From a standing start, we have delivered a high-quality, low-cost pension scheme, open to all, which has not only delivered on its mission, but helped to drive up standards and best practice across the industry. Now with over 13 million members, Nest is playing a critical role in helping people save for their retirement many of them low to moderate earners who may be saving for the first time and moving jobs frequently.  
Nest now occupies a place in the market as a major Master Trust, a sector that has grown following the introduction of automatic enrolment and that we believe has great potential for delivering pensions to mass market consumers for many years to come, leveraging scale to offer low cost, modernised services in the context of strong Trustee governance.  
To best serve our diverse customer base, it’s important that Nest has an equally diverse workforce and promotes an inclusive culture. This is in line with the organisation’s values and ensures that Nest is a corporation fit for the future. 
Departmental/Directorate overview
	

	The Nest Experience directorate is responsible for developing and evolving the propositions for our customers, for the service and experience that they enjoy and working with our delivery partners to ensure their data and assets are kept safe. This includes:   
· Definition of our customer strategies  
· Developing, maintaining and evolving our customer value propositions  
· The brand and marketing of Nest to our customers  
· The design of the service experiences our customers enjoy across all channels.  
· Working with our partner, TCS, to deliver a service that delights our customers and keeps their data and assets safe.  



The role
	

	Reporting to the Senior B2B Marketing Manager, the B2B Marketing Executive will support the planning, coordination and delivery of marketing activity for Nest’s employer and connector audiences.
This is a varied, hands-on role with a particular focus on delivering webinars and in-person events, producing and maintaining online and offline marketing collateral, updating website content, and supporting larger campaigns, proposition launches and strategic projects.
The role will work closely with the Account Management team to understand customer and account needs and provide useful, accurate and engaging assets, content and presentation materials. They will also collaborate with colleagues across Social, Digital, Creative, Direct Marketing, Proposition and Customer Experience to deliver coordinated activity across relevant channels.
The B2B Marketing Executive will help ensure that activity is delivered on time, to brief and to a high standard, with appropriate approvals, clear measures of success and effective reporting. We are looking for a versatile, proactive and highly organised individual who enjoys turning plans into well-executed marketing activity.



Scope and deliverables 
Accountability
	

	· Events and webinars: Support the end-to-end delivery of Nest’s B2B events and webinar programme, including project planning, logistics, speaker coordination, promotional activity, attendee communications, presentation materials and post-event follow-up. 
· Marketing collateral: Coordinate the creation, updating and distribution of online and offline marketing materials, including brochures, guides, toolkits, presentation decks, event assets, emails and supporting content. 
· Account Management support: Work with the Account Management team to understand customer needs and provide approved content, presentations, FAQs, toolkits and other assets that support customer conversations and relationship activity. 
· Website content: Draft, coordinate and update B2B website content, ensuring information is accurate, accessible, current and consistent with agreed messaging and brand standards. 
· Campaign delivery: Support larger B2B marketing initiatives, integrated campaigns, proposition launches and business projects, completing agreed workstreams and coordinating dependencies with colleagues and suppliers. 
· Content development: Draft clear, audience-appropriate content for marketing assets, web pages, event communications, presentations and other B2B channels, working with subject matter experts where required. 
· Social and digital collaboration: Work with Social and Digital colleagues to adapt, schedule and amplify B2B content and campaigns across relevant channels. 
· Creative delivery: Produce clear briefs for Creative, Digital and external suppliers, consolidate stakeholder feedback and help move assets efficiently through development, review and approval. 
· Stakeholder coordination: Build effective relationships across B2B Proposition, Account Management, Marketing, Brand, Creative, Social, Digital, Direct Marketing, Customer Experience, Data and Insights, Operations and relevant external partners. 
· Brand and quality control: Ensure marketing materials are accurate, on brand, audience-focused and consistent across channels. 
· Governance and compliance: Coordinate the appropriate review and approval of marketing activity, applying Nest policies and relevant legal, regulatory, data protection and accessibility requirements. 
· Performance reporting: Monitor delivery and performance against agreed objectives and measures, producing clear updates and identifying practical opportunities to improve future activity. 
· Budget administration: Raise purchase orders and maintain accurate records of agreed marketing and event expenditure. 
· Asset management: Maintain organised records of approved collateral and content so that colleagues can easily locate and use the latest versions. 
· Internal communications: Support campaign summaries, launch announcements, team updates and other internal communications where required.
· 


Deliverables
	

	· Successful delivery of B2B webinars and in-person events, including coordinated plans, communications, logistics, speakers, assets and follow-up activity. 
· High-quality online and offline collateral delivered to agreed briefs, deadlines and brand standards. 
· Accurate, useful and up-to-date assets and content for the Account Management team. 
· Timely publication and maintenance of approved B2B website content. 
· Effective delivery support for major campaigns, proposition launches and marketing projects. 
· Clear, actionable briefs for Creative, Social, Digital, Direct Marketing and external suppliers. 
· Coordinated social and digital amplification of relevant B2B campaigns, content and events. 
· Accurate records of approvals, final assets, expenditure and purchase orders. 
· Regular reporting on event, content and campaign activity, with recommendations for improvement. 
· Strong working relationships across the B2B team and relevant cross-functional teams.



Relationships and autonomy
	

	· Reports to the Senior B2B Marketing Manager and works very closely with the B2B Marketing Managers
· Works within agreed plans, priorities, budgets and governance processes. 
· Takes day-to-day ownership of allocated activities and coordinates delivery with guidance from their manager. 
· Escalates risks, delays, budget issues and approval concerns promptly. 
· Regularly works with: 
· B2B Marketing
· B2B Proposition
· Account Management
· Brand and Creative
· Social and Digital
· Direct Marketing
· Customer Experience
· Data and Insights
· Operations
· Legal, Information Security and Compliance
· third-party event organisers, agencies and suppliers



Role requirements
Experience and technical skills
	

	· B2B marketing experience, preferably gained in a regulated or similarly complex environment. 
· Experience supporting or delivering B2B marketing activity. 
· Demonstrable experience of coordinating webinars, conferences or other business events. 
· Experience producing marketing collateral across online and offline formats. 
· Strong copywriting, editing and proofreading skills, with the ability to turn complex information into clear, useful content. 
· Experience updating website content through a content management system. 
· Experience supporting integrated campaigns or larger cross-functional projects. 
· Ability to write clear briefs and coordinate work with creative, digital, social or external delivery teams. 
· Experience working with multiple stakeholders and managing reviews and approvals. 
· Good understanding of brand consistency, accessibility and quality assurance. 
· Working knowledge of marketing measurement and the ability to produce clear performance updates. 
· Confidence using Microsoft Word, Excel, PowerPoint, Outlook and Teams. 
· Experience working with agencies, suppliers or third-party event organisers is desirable. 
· Knowledge of pensions, financial services or another regulated sector is desirable.



Personal attributes
	

	· Proactive, organised and comfortable taking ownership of day-to-day delivery. 
· Strong attention to detail and commitment to producing accurate, high-quality work. 
· Able to manage several activities and deadlines at the same time. 
· Clear and confident written, verbal and presentation communication skills. 
· Collaborative and able to build productive relationships across different teams. 
· Calm and practical when priorities change or delivery issues arise. 
· Curious about customers and motivated to make content and experiences more useful. 
· Comfortable asking questions, identifying risks and escalating issues appropriately. 
· Positive, adaptable and willing to support a broad range of marketing activity. 
· Outcome-focused, with an interest in measuring results and improving future deliver



Education, qualification and professional membership requirements

	· Degree level education or equivalent experience.
· Highly numerate and creative with strong analytical skills.





Differentiators
	

	NEST has a unique culture due to its position of operating as a not-for-profit in a predominantly private sector industry whilst being funded by government. This leads to a high level of scrutiny, reporting and collaborative decision making.
NEST is a relatively young organisation and many of the marketing challenges are related to transforming our business processes from that of a start up to that of a more established operation. 
NEST is part of the largest behavioural economics and social change policy to be implemented in a long time. This context provides a once-in-a-lifetime opportunity to be part of an exciting marketing challenge - positioning a digital self-serve pension scheme in an environment dominated by traditional players and some ‘me too’ brands to provide a ‘public service’ while ensuring commercial sustainability for the business in the long-term.


Working pattern
	

	Monday – Friday, 09:00 – 17:30


Grade Descriptor
	

	L4 - Works to deliver day-to-day objectives with some direct impact on the achievement of results for the job area. Works under supervision and may follow a defined standard output or set of procedures.
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