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Organisational overview
Nest is a great government delivery success story. Established in 2010, Nest has been a critical pillar of the government’s automatic enrolment pension programme, with a public service obligation to accept any employer wishing to use the scheme to discharge their automatic enrolment duties. 
Our award-winning pension fund is tailored to members’ requirements by combining extensive research and an expert understanding of their needs. First-class investment practice and governance are the backbone of our organisation. We invest responsibly and sustainably and are always transparent about the choices we make. It is both a privilege and a responsibility to help each of our members achieve the retirement they want. 
It’s important that Nest has an equally diverse workforce and promotes an inclusive culture. This is in line with the organisation’s values and ensures that Nest is a corporation fit for the future.
Departmental/Directorate overview
	

	

		Nest is the UKs largest workplace pension scheme with over 50bn in assets under management and over 12 million customers. Our strategy has started an exciting transformation journey for Nest to continue to deliver and grow our business. As part of this transformation, the Customer Experience team have been created to own and transform our existing products and launch new products that our customers love to use and trust. 

The wider Experience team includes Brand & Marketing, Propositions and our Customer Experience team who collectively have responsibility for leading the Experience for our customers.
The Customer Experience team creates user-focused experiences by combining product ownership, design thinking, and business insight. We're responsible for shaping the experience across all customer groups; members, employer providers, and distribution partners through various channels.
We prioritise delivering value through continuous feedback from customers and colleagues. Prototypes and mock-ups help us test ideas and refine experiences, while data guides our decisions and solution design.
Product owners lead teams in our b2b and b2c domains, prioritising features and owning the product roadmap. Our service design team focus on end-to-end journeys, tone of voice and service interaction contributing to a cohesive experience. UX/UI designers turn insights into accessible, user-friendly interfaces. Business analysts define requirements and identify opportunities to continually improve and inform our solution design.
We focus on delivering meaningful, easy-to-use experiences for our members, employers, and partners driven by a product-led mindset.





The role
	

	

	Our member product team is split across 3 key moments: our initial zero to six months of a customer becoming a member, our member in-life team and our retirements team. 
As the product owner for zero to six months, you will be leading the product and experience of that key onboarding and engagement with our member. For some of our members, this may be their first time enrolling in a pension scheme, for others, they may be returning customers or joining us where they have accumulated pensions funds elsewhere. Therefore, its critical we ensure our members are set up for success in understanding our service, value, their options and how to ensure they know what to consider and when going forwards. This will include ensuring customers get the experience we want from our Brand and customer promise, that they have the tools and services at hand to give them confidence they know about their retirement planning and how to turn to us for support when they need it.


Scope and deliverables 
Accountability
	

	

	Own the product backlog for your business area, balancing the needs of members, stakeholders and design teams to maximise product value and remain focused on how our product impacts our member and employer experience.
Define and prioritise a clear, outcome-led backlog aligned to business goals, regulatory requirements and customer needs.
Drive continuous improvement of our customer journeys working closely with our service design team.
Lead sprint planning, backlog refinement and release planning to ensure we execute against our roadmap.

Act as the primary liaison between our proposition stakeholders and product delivery team.

User data driven insights and gather feedback to refine and enhance our product features. 



Deliverables
	

	

	Successful delivery and continuous improvement to our zero-to-six-month experience.

Ensure members have complete views of their pensions and future planning – e.g. pension tracing, beneficiary, fund selection and up to date personal details.

Own product vision documents articulating a 3-year product strategy and 5-year outlooking with clear value propositions and success metrics.

Annual product strategy reviews working with the proposition team to present opportunity analysis and competitive positioning
Working with the head of product to establish decision making criteria and decision making
Sprint planning facilitation with our delivery partner and product teams and experience channel owners.
Epic breakdown documentation – decomposing large features into manageable incremental developments



Relationships and autonomy
	

	

	Reporting to the Head of Product (Member) 
Day-to-day working with business analysts, UX and UI teams as well as our colleagues across proposition and brand & marketing.
Frequent interaction with our delivery partner ensuring consistent and quality delivery of products and services and articulation of our prioritisation.
Requirements partnership with our BAs to conduct detailed analysis with you as product owner making final decisions on scope and trade-offs
Working closely with our experience channel owners within mobile and web to ensure coherence and good customer experience. 


Role requirements
Experience and technical skills
	

	

	Proven experience as a product owner within the pensions or wealth management sector or similar financial
services area.
Proven track record of leading successful product launches and managing complex stakeholder environments
Strong understanding of the UK pensions landscape and member needs.
Experience managing product and design teams ideally in an Agile way but not essential.
Ability to translate product strategy into actionable deliverables and work collaboratively across functions.
Familiarity with digital product delivery, service design principles and user experience practices with examples
of working in this way.
Experience of design tools such as Figma, Adobe XD, Mira etc with design teams
Experience of product management tools – Jira, Trello or similar for backlog and sprint management
Experience with A/B testing platforms and product analytic tools such as – Mixpanel, Google Analytics 


Personal attributes
	

	

	Product led mindset – someone who is customer focussed and empathetic
Curious mindset and comfortable making decisions.
A problem solver – looking for long-term solutions 
Commercially astute – understands the impact of trade-offs, value creation and business case analysis


Differentiators
	This section allows you to bring out some of the features of the role that might not be covered above and is particularly important when the job description is used in the recruitment process. It might just be a few short paragraphs, but these should allow a candidate to get a better flavour of the role at Nest and decide whether it matches their expectations.

	

	<Insert text>


Working pattern
	This section allows you discuss about flexibility allowed for the role.

	

	<Insert text>


Grade Descriptor
	Insert high level grade descriptor.

	

	<Insert text>
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