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Organisational overview
Nest is an organisation driven by its purpose:  Building financial peace of mind for all.
Our award-winning pension fund is tailored to members’ requirements by combining extensive research and an expert understanding of their needs. First-class investment practice and governance are the backbone of our organisation. We invest responsibly and sustainably and are always transparent about the choices we make. It is both a privilege and a responsibility to help each of our members achieve the retirement they want. 
Established in 2010, Nest has been a critical pillar of the Government’s automatic enrolment pension programme, with a public service obligation to accept any employer wishing to use the scheme to discharge their automatic enrolment duties. 
[bookmark: _Int_AUl782Pm]It’s important that Nest has an equally diverse workforce and promotes an inclusive culture. This is in line with the organisation’s values and ensures that Nest is a corporation fit for the future.

Nest is undergoing a transformation with the service it provides customers: Service Experience and Technology Transformation (SETT). This includes how to use its data and insight to drive decision making. Improving the quality of data we hold regarding our customers is strategically important for Nest. There are a range of business initiatives that will depend on quality data including (but not limited to): the need for members to connect with their Nest pots via the Pensions Dashboard; our need to communicate effectively with our members using up-to-date contact details; and our ability to appropriately segment our membership.
The Role
	This is a new role for Nest, for customer data sourcing and enhancement. It will deliver value by understanding Nest’s use cases for improving Data Quality and specifically how we use external data to enhance our existing data.  The role will work with our key service provider partner, and external data providers to make sure Nest’s Member and Business to Business (B2B) data is of appropriate quality to enable the overall business strategy.

The role will leverage current work that explores and defines Nest’s business and operational data quality opportunities. It will prioritise opportunities, make an external data procurement plan, and deliver on the enterprise-wide data quality needs. The role will identify how to use additional external data sources to enhance existing internal data quality in 3 areas:

· How we work with external data to identify duplicate records with our existing and new customers, and what is the ongoing process to de-duplicate data
· How we work with external data to validate and improve the contactability of our member and B2B data. Working with data and marketing teams to make sure any solutions are fit for purpose. 
· How we work with external data to append and enhance our customer data with variables we do not currently collect/hold in order to successfully achieve our ambitions

They will collaborate with internal stakeholders, including data subject matter experts, our new suppliers, and existing business partners. It is not a ‘database management’ role, but it will specifically support the negotiating and procurement of external data solutions as part of data enhancement processes that feed into our databases. The role would involve supporting the design and set-up of ways of working for new data initiatives. This is a technical and specialist role where previous experience in working with external data suppliers to procure data is essential. 


Scope and Deliverables 
Accountability & Deliverables
	

	This role will support improving the quality of Nest’s data by identifying and prioritising the businesses data use case needs, and identifying enhancement opportunities, with focus on using external sources. They will write business cases for those opportunities, and if Nest decide to progress, to support the procurement processes to secure the data. Where appropriate, the role will work with other data and subject matter experts to set up the processes to productionalise the new data opportunities.  The role will engage and influence stakeholders through the process and work within existing Data Governance frameworks. Deliverables include:
 
Define the scope of the data needs and opportunities
· Refine and details and usecases of the broad data-enhancement areas that have been identified
· Proactively understand the needs of the organisation and collaborate with others, including our outsource partner
· Identify the actions that will address the needs. Prioritise and sequence the actions.
Support the relationship management of existing partners and in-house specialists
· Ensure the business and our partners are set up in a way to accept, and use, the additional data
· Manage stakeholders expectations, and engage them with the purpose and outcome of the work
· Write business cases for data enhancement opportunities
Support the assessment of the external data market, and the data procurement process
· Use your understanding of external data market to identify the best provider for each business case / overall
· Deliver a fair and transparent procurement process that meets Nest’s procedures, this may be through existing partners
· Use your data buying knowledge to ensure Nest gets value for money from data providers
· Follow legal and regulatory requirements
Support the set up new data quality processes 
· Work with providers, partner, and colleagues to ensure all third-party data acquisition processes, whether ad hoc or continual, are set up and documented effectively, with clear responsibilities
· Collaborate with colleagues to perform hands-on data management tasks that assure the external data’s quality and integrity
· Work within consistent standards of data analysis systems and processes. Such as legal, scientific and ethical standards for data and data handling – working within Nest policies and standardised quality assurance process
Embrace change and continual improvement:
· Contribute to efforts to build the data culture of Nest
· Take initiative and proactively seeks opportunities to influence and create data changes


Relationships and autonomy
	

	

	· The role will have Nest-wide impact; collaborates with Data, Analytics, Solution Design, Member and Business to Business (B2B) Proposition Teams, Executive Director of Transformation and Strategy and Delivery Director.
· Identifies opportunities, and works closely with Data owners, Data team, and Data protection to ensure that Nest is working within the bounds of the law and our own policies in terms of how we use data
· Works with external data suppliers to procure new data sources, and with existing partners to integrate new data with existing Customer data.
· Supports others in the Data Team with developing, managing, and updating our data-market knowledge.
· There are no direct-line reporting responsibilities to let the role focus on functional data enhancements with a focus on using external sources. The role may need to delegate and may need to review the work of others.
· [bookmark: _Int_6hipqkB5]Establishes new relationships and works seamlessly between new external partners, Nest colleagues, and our outsource partners to ensure we are delivering as one team. Ensures there is no duplication in roles or work produced between teams.


Role requirements
Experience and technical skills
	

	Experience identifying data opportunities that use external data
· Proven ability to translate business needs into data and databases solutions
· Has defined data-related problems and propose effective solutions
· Pragmatic, experience prioritising different business data-opportunities
· Some exposure to direct marketing principles and practice might be useful because Marketing will be a key team to use the outputs from this role
· Experience of best practices when sourcing and onboarding new external data sources, working within legal and compliant boundaries.
· Experience of writing compelling business cases for substantial investments in data management initiatives.
· Strong commercial awareness and business acumen


Experience designing or establishing data processes
· Experience of working as senior data professional, that has influenced the development of data management practices and processes
· Experience of collaborating across different departments to produce solutions fit for business goals
· Excellent stakeholder relationship management and co-ordination at all levels, including operational teams, internally and externally, within a complex organisation
· Can visualise recommendations that may include complex or challenging messages
· An understanding of how databases are set up and operate (you will not be required to build or manage databases, but an understanding will help with your data procurements and setting-up of data processes)
· Pension or financial experience is not essential, but ability to understand, and learn about the product and the policy environment that drives Nest’s data is important

Knowledge of the third-party Data Market to run data procurement processes
· In-depth knowledge of the Consumer and B2B data-buying market.
· Experience of data procurement for a mid to large organisation, having followed fair and structured procurement process.
· Data buying / negotiation experience to ensure Nest sources data cost effectively.


Personal attributes
	

	· A collaborator – able to gain credibility and communicate with colleagues from technical and non-technical backgrounds. Able to build productive working relationships with external data providers.
· Clear – able to propose solutions in clear and persuasive ways, to communicate complex and challenging messages and translate them into language that is understandable and useable across the organisation. 
· Driven – a willingness to learn / establish new ways of working
· A problem solver – able to identify opportunities and set up processes when they are yet to be established
· Flexible – can work in a dynamic and reactive environment
· Analytical – seeks out insight and ask new questions  
· Empathetic – always considering the impact on others (both inside and outside the team)
· Curious – keeps on top of industry developments (e.g. methodology, technology, changes in legislation) and able to apply in role
· Proactive – seeks opportunities to influence, and make changes; does not wait for delegation



Differentiators
	

	[bookmark: _Int_GP96vOkp]Nest is an organisation with a unique culture – with staff drawn from both the public and private sector, and a special people-centric approach. Nest is warm and human as an organisation, and that is also true of the people you’ll be working with every day. The Data, Analytics and Customer Insight (DACI) team is a blend as well – some people have been with Nest from the start over 10 years ago, others are new in. The DACI team is a gender-balanced, diverse team, and we enjoy working together in such a purpose-driven organisation. 
Although Nest is a young scheme, over the next few years it will continue to develop into one of the largest schemes in Europe with contributions running at circa £10bn annually. We work with an outsource model at Nest, and the DACI team works closely with our back office & customer experience supplier on designing our future service with our customers at the heart.


Working Pattern: Full time, but flexible working available.
Grade Descriptor: 2T
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