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Organisational overview
Nest is a great government delivery success story. Established in 2010, Nest has been a critical pillar of the government’s automatic enrolment programme, with a public service obligation (PSO) to accept any employer wishing to use the scheme to discharge their automatic enrolment duties. 
From a standing start, we have delivered a high quality, low cost pension scheme, open to all, which has not only delivered on its mission, but helped to drive up standards and best practice across the industry. Now with over 14 million members, Nest is playing a critical role in helping people save for their retirement many of them low to moderate earners who may be saving for the first time and moving jobs frequently.  
Now we’re on a journey of transformation, from a transactional service provider to a trusted brand, engaging with our members more than ever to deliver the best outcomes and support them through their working life and into retirement.
To best serve our diverse customer base, it’s important that Nest has an equally diverse workforce and promotes an inclusive culture.  Everyone is welcome at Nest.
Directorate overview 
The Nest Experience directorate is responsible for developing and evolving the Nest brand as well as the propositions for our customers, and for the service and experience that they enjoy. This includes:
Definition of our customer strategies
Developing, maintaining and evolving our customer value propositions
Brand strategy
The marketing of Nest to our customers
The design of the service experience our customers enjoy across all channels
Working with our partner, TCS, to deliver a service that delights our customers and keeps their data 
and assets safe


The role 
This role sits within Nest’s newly formed Brand team, who have a collective remit to elevate the Nest brand and build lasting trust. This person will help guide the evolution of the brand’s written identity and elevate creative output across brand, marketing and comms.
You’ll be responsible for developing, maintaining and delivering best in class written, audio and verbal communications and content guidance for the Nest brand. As we build our brand with our members for the first time, they will take ownership of distinct areas of activity such as tone of voice guidelines, campaign emails, landing pages and social media to inspire and engage external audiences including our 14m+ members and the employers who choose us to look after their workers' pensions.
They will also help shape our internal voice and how we communicate to other external stakeholders such as partners, government and the wider pensions industry.
Scope and deliverables
	Key areas
	Role deliverables

	Accountability
	Design and write compelling, compliant, high-impact content for our members to support member engagement and consolidation targets and meet user needs, with the ability to empathise, communicate and influence effectively
Designs and writes compelling, compliant, high-impact content for the B2B audience of employers, benefits advisers and the wider pensions industry
Embeds Nest’s brand, customer segmentation and customer strategy in copy and content for members, B2B audiences and thought leaders
Leads the deployment of Nest’s purpose and brand values in communications and content guidance
Contribute to the evolution of brand guidelines, creative processes, and scalable systems that support long-term growth.
Present ideas clearly and confidently, balancing creative ambition with commercial and performance-driven needs.

	Deliverables
	Translate business, brand and marketing briefs into compelling creative concepts and deliverables for brand and marketing activity, customer facing communications and other internal and external communication activity across a wide range of digital and off line channels which could include:
member audiences – such as marketing campaign materials including digital advertising, emails, landing pages and social media; member welcome packs
investment – such as member-facing videos, case studies, white papers and public-facing and though leadership articles
employers and connectors – such as webinars materials, RFPs, product announcements and thought leadership articles
Copy for diverse audiences, from members of the public with low levels of understanding of financial services to pensions specialists
Develop and shape bold, talkable creative ideas that build brand fame, trust, and long-term equity.
Copy with diverse goals, from fast turnaround calls to action to long-form, ghostwritten thought leadership 
SEO enhanced copy using long-tail keywords
UX content design and microcopy guidance
Tone of voice guidelines within the communications experience portal
Provides support for creative workshops

	Relationships and autonomy
	Reports to the Creative Lead
Works in collaboration with the rest of the Brand, Nest Experience and wider Nest teams
Works with data, analysis and customer insight team to integrate segmentation strategy and customer research into content and communications
Works with the digital team to integrate UX copywriting best practice into digital product development


Role requirements
Experience and technical skills
The employee will be able to demonstrate:
Extensive experience of writing for financial services or comparable subject areas at a creative agency or inhouse, with a proven track record of creating impactful work for known brands (additional B2B experience preferred).
Strong understanding of pensions, with the ability to translate complex financial concepts into plain language
Editing and proofreading to a very high level
Portfolio evidence of conceptual thinking, brand storytelling, and polished craft across well known brands.
Personal attributes required 
The role will require someone with the following personal attributes:
Being able to build strong and open relationships to deliver integrated thinking and solutions
Highly motivated, adaptable completer who can flex to meet changing needs in an agile environment
Excellent communication and presentation skills, with the ability to articulate ideas persuasively to peers and senior stakeholders. 
Attention to detail to ensure work of a consistently high standard
Comfortable moving between the big picture and the details; unphased by ambiguity
Growth mindset – positive, solution-orientated and focused on what’s possible; curious and open
Strategic, conceptual thinker with a passion for storytelling
Team player who listens deeply, participates keenly, and is unafraid to speak up 
Collaborative and open
Passionate about creative, marketing, and finding innovative ways for brands to engage
Education, qualification and professional membership requirements
Degree level or equivalent calibre/experience in English or Journalism or a related subject
Differentiators
This is a chance to play a key role in the transformation of a purpose-led organisation and improve retirement outcomes for millions of people.
Roles like this don’t come up very often. This is a new team and you’ll have the support of senior leaders and talented teams across Nest to help you succeed.
You’ll be joining Nest at a time of exciting transformation and you’ll be a key partner in helping the organisation and our members to achieve their goals and realise our new Purpose.
Working pattern
Nest supports hybrid, flexible working and we are open to part-time candidates for this role
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